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 ﾠ
The	 ﾠpopulation	 ﾠof	 ﾠthe	 ﾠworld	 ﾠis	 ﾠageing.	 ﾠIt	 ﾠhas	 ﾠbeen	 ﾠforecasted	 ﾠthat,	 ﾠby	 ﾠ2050,	 ﾠ34%	 ﾠ
of	 ﾠ the	 ﾠ UK	 ﾠ population	 ﾠ will	 ﾠ be	 ﾠ aged	 ﾠ over	 ﾠ 60	 ﾠ in	 ﾠ 2050.	 ﾠ Due	 ﾠ to	 ﾠ such	 ﾠ a	 ﾠ dramatic	 ﾠ
demographic	 ﾠtrend,	 ﾠmany	 ﾠresearchers	 ﾠhave	 ﾠbeen	 ﾠdevoted	 ﾠto	 ﾠimprove	 ﾠthe	 ﾠquality	 ﾠ
of	 ﾠolder	 ﾠpeople’s	 ﾠlife	 ﾠfrom	 ﾠmultiple	 ﾠperspectives,	 ﾠsuch	 ﾠas	 ﾠhealth	 ﾠand	 ﾠsocial	 ﾠcare,	 ﾠ
social	 ﾠpolicy,	 ﾠpension,	 ﾠservice	 ﾠdesign.	 ﾠAlthough	 ﾠresults	 ﾠfrom	 ﾠthe	 ﾠexisting	 ﾠresearch	 ﾠ
are	 ﾠ notable,	 ﾠ very	 ﾠ few	 ﾠ studies	 ﾠ that	 ﾠ have	 ﾠ deeply	 ﾠ investigated	 ﾠ older	 ﾠ consumers’	 ﾠ
shopping	 ﾠexperience	 ﾠin	 ﾠsupermarkets.	 ﾠTherefore,	 ﾠthis	 ﾠproposed	 ﾠproject	 ﾠaimed	 ﾠto	 ﾠ
investigate	 ﾠ challenges	 ﾠ and	 ﾠ difficulties	 ﾠ that	 ﾠ older	 ﾠ consumers	 ﾠ face	 ﾠ during	 ﾠ their	 ﾠ
supermarket	 ﾠ shopping	 ﾠ process,	 ﾠ and	 ﾠ in	 ﾠ turn	 ﾠ to	 ﾠ understand	 ﾠ the	 ﾠ way	 ﾠ in	 ﾠ which	 ﾠ
supermarket	 ﾠ service	 ﾠ and	 ﾠ environment	 ﾠ design	 ﾠ can	 ﾠ improve	 ﾠ older	 ﾠ consumers’	 ﾠ
shopping	 ﾠexperience	 ﾠin	 ﾠthe	 ﾠUK.	 ﾠFocus	 ﾠgroups,	 ﾠethnographic	 ﾠuser	 ﾠstudies	 ﾠwhich	 ﾠ
include	 ﾠ a	 ﾠ Culture	 ﾠ Probes	 ﾠ information-ﾭ‐gathering	 ﾠ package,	 ﾠ video-ﾭ‐based	 ﾠ direct	 ﾠ
observation	 ﾠand	 ﾠin-ﾭ‐depth	 ﾠinterviews	 ﾠwill	 ﾠbe	 ﾠconducted	 ﾠin	 ﾠthe	 ﾠregions	 ﾠof	 ﾠWest	 ﾠ
Somerset,	 ﾠ South	 ﾠ Shropshire	 ﾠ and	 ﾠ Berwick-ﾭ‐upon-ﾭ‐Tweed	 ﾠ to	 ﾠ investigate	 ﾠ the	 ﾠ UK	 ﾠ
older	 ﾠcustomers’	 ﾠoverall	 ﾠshopping	 ﾠexperience	 ﾠand	 ﾠidentify	 ﾠchallenges	 ﾠthat	 ﾠthey	 ﾠ
face	 ﾠ during	 ﾠ their	 ﾠ shopping	 ﾠ process.	 ﾠ These	 ﾠ three	 ﾠ regions	 ﾠ have	 ﾠ been	 ﾠ selected	 ﾠ
because	 ﾠthey	 ﾠhave	 ﾠa	 ﾠcomparatively	 ﾠhigh	 ﾠproportion	 ﾠof	 ﾠpeople	 ﾠaged	 ﾠ65	 ﾠand	 ﾠover	 ﾠ
in	 ﾠthe	 ﾠUK.	 ﾠFour	 ﾠfocus	 ﾠgroups	 ﾠwith	 ﾠ22	 ﾠolder	 ﾠconsumers	 ﾠhave	 ﾠbeen	 ﾠconducted	 ﾠto	 ﾠ
investigate	 ﾠ key	 ﾠ elements,	 ﾠ which	 ﾠ influence	 ﾠ their	 ﾠ shopping	 ﾠ behaviour	 ﾠ and	 ﾠ
experience.	 ﾠSubsequently,	 ﾠ10	 ﾠelderly	 ﾠconsumers	 ﾠfrom	 ﾠeach	 ﾠregion	 ﾠwill	 ﾠbe	 ﾠinvited	 ﾠto	 ﾠparticipate	 ﾠin	 ﾠthe	 ﾠethnographic	 ﾠuser	 ﾠstudies	 ﾠwithin	 ﾠa	 ﾠtwo-ﾭ‐month	 ﾠperiod,	 ﾠwhich	 ﾠ
supports	 ﾠ the	 ﾠ researcher	 ﾠ to	 ﾠ discover	 ﾠ shopping	 ﾠ related	 ﾠ issues	 ﾠ with	 ﾠ older	 ﾠ
customers.	 ﾠ	 ﾠ
	 ﾠ
(word	 ﾠcount:	 ﾠ249)	 ﾠ